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MISSION

From the mills in Turkey,
Iltaly and China, to the
curated boutiques in

New York, California and
Amsterdam, Rivet is the
only online and print
publication that makes
sense of the global denim
market for a distinguished
audience of industry
leaders, designers and
denim heads.

RIVET




RIVET

FAST FACTS

17,500 ...

250 ) OOO IMPRESSIONS

20,000 EMAIL SUBSCRIBERS
4.66 PAGES PER SESSION

“Rivet is the only online daily publication that connects the jean’s industry.
I read daily and love it. Kingpins looks forward to a long and robust
relationship with Rivet, both here in the U.S. and globally.®

Andrew Olah, Kingpins Show Founder




“Rivet is a tremendously important source of current market
news and has also offered our company an opportunity to
connect directly to the industry’s most important decision
makers. Rivet's daily content is ‘must know’ information for
everyone in the denim supply chain.”

JAMES W. MCKINNON, COTSWOLD INDUSTRIES INC. CEO



RIVET
THE AUDIENCE

o
45 /O SOURCING, PRODUCT DEVELOPMENT, SUPPLY CHAIN

o
24 /O BUYERS, PLANNERS, ACCOUNT EXECUTIVES
16%
O DESIGNERS, MERCHANDISERS
8%
o C-LEVEL EXECUTIVES

7% FACTORIES, MILLS

¢ Rivet is my one-stop-shop for all the latest news related to my industry.
It is as vital to me as my morning coffee.

Henry Wong, Artistic Fabric & Garment Industries Director, Product Development & Marketing (North America)




RIVET

PLATFORMS

Rivet fuses facts and inspiration with unrivalled editorial. Anytime, anywhere, any platform.
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EDITORIAL

Rivet covers brands, mills, trends and innovation in the denim industry.

RIVET

REPORT SUSTAIMABILITY TO DRIVE
GROWTH 1IN PREMIUM DENIM MARKET

FITCODE ANNOUMCES PARTNERSHIP
WITH HUDSOMN JEANS

LEWI'S ANNQUMNCES EXPFANSION OF
WOREER WELL-BEINGC PROCRAM

CATCHING UP WITH JASON DEMNMAM
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RIVET
RIVET THE MAGAZINE

Published April and November

Distribution at Kingpins Amsterdam, Kingpins New York, Pre-
miere Vision, BPD Expo and more.

Digital publication e-mailed to 100,000 readers
RIVETANDJEANS.COM
Mailed to over 2,000 key buyers, retailers and brands.

THE LADIES OF DENIM

$/S18 TREND FORECAST
PAKISTAN:TRUTHOR MYTH




“Why do | like Rivet? It has everything | need in one page:
latest market news, innovation, design, technology, mills,
global coverage. And if | want to dig deeper, Rivet provides
research. Trend and brand information considers the side
of the consumer, the wholesaler, the brand and the retailer.
What else can | ask for?”

HEBE SCHECTER, KALTEX AMERICA PRESIDENT & CEO



RIVET
WHERE YOU’LL FIND US

NEW YORK
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¥ n a short period of time Rivet has become a leading information platform capturing the pulse of the
global denim community. The combination of Rivet’s digital and print format provides Lenzing Fibers with
a variety of marketing channels to reach the value chain.®

Tricia Carey, Lenzing Director of Global Business Development for Denim




RIVET
SOCIAL MEDIA

Across three social media platforms globally: Facebook, Twitter and Instagram.
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¢ providing content for Rivet helps our brand reach an engaged and diverse audience in the textile industry.
Our contacts at the publication are very responsive and supportive of our marketing goals.®

Cindy McNaull, Global Cordura Brand and Marketing Director




2016 EDITORIAL CALENDAR

JANUARY

FEBRUARY

MARCH

APRIL

MAY

RIVET

JUNE

New Brands

Branding Report

Fall"17 Denim
Collections

Men's Update

SHOW COVERAGE:

MAGIC, Project,
Liberty

AUGUST

Technology Update

Women's Update

SEPTEMBER

Amsterdam Denim
Days

Kingpins
Amsterdam Report

Mill Report A/W
18-19

OCTOBER

Sustainability
Update

Denim Premiere
Vision Report

NOVEMBER

Trims Report

BPD Expo Report

DECEMBER

Made in USA

Spring 18 Denim
Collections

SHOW COVERAGE:

MAGIC, Project,
Liberty

Children's Report

Technology Update

Sourcing Report

Import/Export
Report

Kingpins
Amsterdam Report

Denim Premiere
Vision Report

Kingpins New York
Report

Mill Report
Spring'19

Year in Review

Retail Report




ADVERTISE

WEB

Top Leaderboard
728x90 & 320x50

Leaderboard B Section
970x90

A Section
300x600

B Section
300x600

Branded Content
Provided by Company

$1,250

$1,000

$1,250

$1,000

$1,500

RIVET




RIVET

ADVERTISE
EMAIL E-Newsletter Leaderboard $750
598X74
Sponsored Post $500

Branded Content + Logo + URL

Dedicated E-Blast $1,950
HTML File




ADVERTISE

PRINT

RIVET

Full Page Ad
Half Page Ad
Back Cover Ad
Inside Cover Ad

Advertorial
Provided by Company

$2,950
$1,750

$4,000
$3,250
$4,000




